CURRICULUM VITAE

Andrew V. Abela, Ph.D.

1114 Riva Ridge Drive
Mobile: 703-980-9465

Great Falls,
Office: 202-319-6130
Virginia 22066
Home: 703-757-7668
USA
Email: abela@cua.edu
Married, six children; US citizen (also Canadian and European Union/Maltese citizenships) 

Academic Positions

The Catholic University of America, Washington DC

Faculty

Ordinary (Full) Professor with tenure (September 2021 – Present)

Associate Professor of Marketing with tenure (2008 – 2021) 

Assistant Professor of Marketing, tenure-track (2002 – 2008)

Administration

Dean, Tim and Steph Busch School of Business (July 2019 – Present)

Provost and Senior Vice President (November 2018 – June 2019)

Provost (June 2015 – November 2018)

Founding Dean, School of Business & Economics (now the Tim and Steph Busch School of Business; January 2013 – June 2015)

Chair, Department of Business & Economics (2008 – 2012)

McIntire School of Commerce, University of Virginia, Charlottesville, Virginia

Adjunct Assistant Professor of Marketing (1998-2000)

Professional EXPERIENCE

Marketing Leadership Council, Corporate Executive Board, Washington, DC (now part of Gartner Group)
Managing Director, 2000-2002

McKinsey & Company, Toronto, Canada

Engagement Manager, 1994-95 and 1996-98.

Associate Consultant, 1992-94.

Procter & Gamble, Toronto, Canada 

Brand Manager, Clearasil Brand, 1990

Assistant Brand Manager, Crest and Secret Brands, 1987-1989

EDUCATION

University of Virginia, Darden Business School, Charlottesville, Virginia

Ph.D. in Management, with concentrations in Marketing and Business Ethics, 1998-2002.  Dissertation title: When a Brand is a Promise: Building Firm Credibility by Integrating Strategic and Ethical Aspects of Brand Management

John Paul II Institute, Washington DC

Graduate Studies in Theology and Philosophy, 1995-96

Institute for Management Development, Lausanne, Switzerland

MBA (with honors), 1991

St. Michael’s College, University of Toronto, Toronto, Canada

B.Sc. (Honors) in Computer Science and Commerce, 1987

AWARDS

· John Carroll Society Medal, April 2016 

· Acton Institute 2009 Novak Award for outstanding scholarly research into the relationship between religion, economic freedom, and the free and virtuous society
· Provost’s Award for Excellence in Teaching, The Catholic University of America, 2006 

· Best Paper in Conference, 2004 American Marketing Association Summer Educators Conference, Boston, MA

· Faculty Research Grant-in-Aid, The Catholic University of America School of Arts and Science, 2003

· Full graduate scholarship plus stipend, Darden Business School, 1998-2000

· Graduate Assistantship, Darden Business School, 1998-2000

· American Express Outstanding Student Award, MBA program, Institute for Management Development, 1991

· Graduated in first place, MBA program, Institute for Management Development, 1991

fundraising experience

Raised approximately $107 million to date for faculty positions, faculty research, staff positions, student scholarships, and building renovations for the Busch School of Business and related programs. 

articles in refereed journals

1. Abela, Andrew V. and Ryan Shea (2014), “Avoiding the Separation Thesis While Maintaining a Positive/Normative Distinction,” Journal of Business Ethics, 131 (1), 31-41. 
2. Abela, Andrew V. (2014), “Appealing to the Imagination: Effective and Ethical Marketing of Religion.” Journal of Business Research, 67 (2), 50-58.
3. Abela, Andrew V. (2010), “Caritas in Veritate and the Market Economy.” Communio 37(4): 592-605.

4. Abela, Andrew V. (2009), “Subsidiarity and the Just Wage: The Implications of Catholic Social Teaching for the Minimum Wage Debate.” Journal of Markets & Morality, v. 12(9): 7-18.
5. O’Sullivan, Don and Andrew V. Abela, (2009) “Marketing Performance Measurement Ability and High Technology Firm Performance: An Examination of Mediating Influences.” European Journal of Marketing, v. 43(5/6):843-862.

6. Abela, Andrew V. (2008), “Digesting the Raisins of Wrath: Business, Ethics, and the Archival Profession,” American Archivist, v. 71(1): 203-209.

7. Abela, Andrew V. and Patrick Murphy (2008), “Marketing with Integrity: Ethics and the New Dominant Logic for Marketing,” Journal of the Academy of Marketing Science, v. 36(1):39-53. 

8. O’Sullivan, Don and Andrew V. Abela (2007), “Marketing Performance Measurement Ability and Firm Performance,” Journal of Marketing, v. 71 (April), 79-93. 
9. Abela, Andrew V. (2007), “The Price of Freedom: Consumerism and Liberty in Secular Research and Catholic Teaching,” Journal of Markets & Morality, v. 10(1):7-26. 

10. Clark, Bruce H., Andrew V. Abela and Tim Ambler (2006), “An Information Processing Model of Marketing Performance Measurement,” Journal of Marketing Theory and Practice, v. 14(3): 191-208. 

11. Clark, Bruce H., Andrew V. Abela and Tim Ambler (2006). “Behind the Wheel: Marketing Performance Measurement, Performance, and Learning,” Marketing Management, v. 15(3): 18-23.  

12. Abela, Andrew V. (2006).  “Marketing and Consumerism: A Response to O’Shaughnessy and O’Shaughnessy,” European Journal of Marketing, v. 40 (1/2): 5-16.

13. Clark, Bruce H., Andrew V. Abela and Tim Ambler (2005).  “Organizational Motivation, Opportunity and Ability to Measure Marketing Performance,” Journal of Strategic Marketing, v. 13(4), 241-259.

14. Abela, Andrew V.  (2003). “Additive vs. Inclusive Approaches to Measuring Brand Equity: Practical and Ethical Implications.” Journal of Brand Management, v. 10 (4-5).  

15. Abela, Andrew V. (2001). “Adam Smith and the Separation Thesis.” Business and Society Review 106(3): 187-199.

16. Abela, Andrew V. (2000).  “Profit and More: Catholic Social Teaching and the Purpose of the Firm.” Journal of Business Ethics, v. 31(2), 107-116. 

Articles in refereed proceedings

· O’Sullivan, Don and Andrew V. Abela (2005).  “The Link Between Marketing Measurement and Performance: Evidence from High Technology Firms.”  Fifth American Marketing Association/Academy of Marketing Joint Biennial Conference, Dublin Institute of Technology, Dublin, Ireland, July 2005.  

· Clark, Bruce H., Andrew V. Abela, and Tim Ambler (2004). “Return on Measurement: Relating Marketing Metrics Practices to Strategic Performance.”  American Marketing Association Summer Educators Conference, Boston, MA, August 7, 2004.  

· Clark, Bruce H., Andrew Abela and Tim Ambler (2002), “Organizational Motivation, Opportunity and Ability to Measure Marketing Performance,” Performance Measurement and Management: Research and Action, Performance Measurement Association, 109-116.

· Abela, Andrew V. (2000).  “Stakeholder Theory, Catholic Social Thought, and the Guilds.” In Rethinking Wealth Creation and Distribution in the Jubilee: A Double Challenge for Catholic Social Thought and Management Education.  Proceedings of the Fourth International Symposium on Catholic Social Thought and Management Education, July 11-14, 2000, Universidad Iberoamericana, Puebla, Mexico.

· Abela, Andrew V., (1999).  “The Pursuit of Happiness: Why Should Managers Be Ethical?”  Conference proceedings, Symposium on Ethical Leadership in Organizations.  McGill University, Montreal, Canada, May 27-28, 1999.   

Articles in managerial journals and press
· Abela, Andrew V., “Virtue Signaling Is Dead—Long Live Virtue.” Forbes.com, November 17, 2024. https://www.forbes.com/sites/andrewabela/2024/11/17/virtue-signaling-is-dead-long-live-virtue/
· Abela, Andrew V., “The Foundations Of Great Career Coaching.” Forbes.com, October 6, 2024. https://www.forbes.com/sites/andrewabela/2024/10/06/the-foundations-of-great-career-coaching/ 

· Abela, Andrew V., “The Perils of Corporate Political Engagement.” Forbes.com, September 22, 2024. https://www.forbes.com/sites/andrewabela/2024/09/22/the-perils-of-corporate-political-engagement/ 
· Abela, Andrew V., “Upgrading Employee’ Human Operating System.” Forbes.com, September 7, 2024. https://www.forbes.com/sites/andrewabela/2024/09/07/upgrading-employees-human-operating-system/ 

· Abela, Andrew V., “How To Satisfy Both Shareholders and Stakeholders.” Forbes.com, August 11, 2024. https://www.forbes.com/sites/andrewabela/2024/08/11/how-to-satisfy-both-shareholders-and-stakeholders/ 
· Abela, Andrew V., “Running an Enterprise in ‘Woke’ times.” Legatus Magazine, May 1, 2021. https://legatus.org/news/running-an-enterprise-in-woke-times 
· Abela, Andrew V., “Woke Capitalism in a Secular World: Principles grounded in faith or existential commitment should guide companies.” Wall Street Journal, November 26, 2020. 

· Abela, Andrew V., “In Pursuit of Caring Capitalism.” The Tablet, July 5, 2014. 
· Garvey, John and Andrew Abela, “Why We're Keeping a $1 Million Koch Gift.”
The Wall Street Journal, February 28, 2014. 

· Abela, Andrew V., “PowerPoint: You’re Doing It Wrong.” Armed Forces Journal, 2012 (June). 
· Abela, Andrew V., “Shire Economics.” St. Austin Review, 2011 (September/October): 21-24. 
· Abela, Andrew V. (April 2009) “Ethics Matters: Life Issues Faced by Catholic Business Leaders.” Legatus Magazine.
· Abela, Andrew V. (Nov/Dec 2006) “Achieving Client Impact Through Persuasive Presentation Design.” Competitive Intelligence Magazine.  

· Abela, Andrew V. and Antonio M. Sacconaghi.  (1997). “Value Exchange: The Secret of Building Customer Relationships Online.”  The McKinsey Quarterly, 1997, No. 2, May 1997. 

bOOKS

· Abela, Andrew V. (2024). Superhabits: The Universal System for a Successful Life. Manchester, New Hampshire: Sophia Institute Press. (Italian and Brazilian Portuguese editions in progress). 
· Abela, Andrew V. and Joseph Capizzi (2021). A Catechism for Business: Tough Ethical Questions and Insights from Catholic Teaching, 3e. Washington, DC: The Catholic University of America Press. (Translations published in Spanish, Italian, Portuguese, and Polish). 
· Abela, Andrew V. (2013). Advanced Presentations by Design: Creating Communication that Drives Action, 2e. San Francisco, CA: Pfeiffer. (Translations published in Chinese and Korean). 
Book chapters/Encyclopedia entries

· Abela, Andrew V., “Opposition to Crony Capitalism: A Truly Bipartisan Opportunity.” In Localism in the Mass Age: A Front Porch Republic Manifesto, ed. Mark T. Mitchell and Jason Peters. Eugene, OR: Wipf & Stock Publishers, 2018.
· Abela, Andrew V., “Marketing,” in Encyclopedia of Catholic Social Thought, Social Science, and Social Policy, ed. M.L. Coulter, S.M. Krason, R.S. Myers, and J.A. Varacalli. Lanham,  MD: Scarecrow Press/Rowman & Littlefield, 2007

· Abela, Andrew V., “Advertising,” in Encyclopedia of Catholic Social Thought, Social Science, and Social Policy, ed. M.L. Coulter, S.M. Krason, R.S. Myers, and J.A. Varacalli. Lanham,  MD: Scarecrow Press/Rowman & Littlefield, 2007

· Abela, Andrew V., “Consumerism,” in Encyclopedia of Catholic Social Thought, Social Science, and Social Policy, ed. M.L. Coulter, S.M. Krason, R.S. Myers, and J.A. Varacalli. Lanham,  MD: Scarecrow Press/Rowman & Littlefield, 2007

· Abela, Andrew V.  “The Ethics of Brand Management.”  Working paper, reprinted in Murphy, Laczniak, Bowie, and Klein, Ethical Marketing. Upper Saddle River, NJ: Prentice Hall, 2004.

· Abela, Andrew V. and Paul W. Farris, “Advertising and Competition.”  In Handbook of Marketing and Society, ed. P. N. Bloom and G. T. Gundlach, (Thousand Oaks, CA: Sage Publications Inc., 2001

Cases

· Abela, Andrew V. and Paul W. Farris, “Travelocity.com” CD-ROM-based multi-media case study.  (Charlottesville, Virginia: Darden Business School, 2000)

book reviews

· Abela, Andrew V. (2010). Review of Reality Check: The Irreverent Guide to Outsmarting, Outmanaging, and Outmarketing Your Competition. Journal of Product & Brand Management 19 (2): 155.

· Abela, Andrew V. (2003).  Review of Modern Catholic Social Documents & Political Economy.  The Thomist, 76 (October): 652-655.  

PROFESSIONAL Presentations

1. “Ethics and Superhabits.” Central Michigan University 2025 Ethics Summit keynote, Mount Pleasant, MI, February 21, 2025
2. “Superhabits: Passing Success on to the Next Generation.” Legatus 2025 Summit keynote. Naples, FL, February 8, 2025

3. “Superhabits: Key to being the Light to the Nations.” Tepeyac Institute Hour of the Laity Conference keynote, Christ Cathedral, Garden Grove, CA, November 9, 2024

4. “Making Virtue Practical” seminar. Legatus Enclave featured speaker, October 7-9, 2024

5. “The Virtues as Superhabits.” Napa Institute keynote, Napa, CA, July 25, 2024

6. “Virtues as Superhabits.” 2025 Eucharistic Congress, Indianapolis, IN, July 17, 2024


7. “A Practical Approach to Newman Guide Schools’ Great Competitive Advantage: Forming Our Students in Virtue.” 2024 Newman Guide Leaders Summit, University of St. Thomas, Houston, TX, June 13, 2024


8. Graduation Address, Our Lady of Mount Carmel High School, Booton, NJ, June 8, 2024

9. Virtue workshop, Sealevel Construction Company, Houma, Louisana, June 4, 2024

10. “Character and Virtue.” Flourishing at Work Conference, Harvard University, Cambridge, Massachusetts, April 26, 2024. 

11. “St. Thomas Aquinas and the Virtues.” Thomistic Institute lecture, Georgetown University, Washington, DC, February 26, 2024.
12. “Virtue: The Human Operating System.” Breakout presentation at Legatus Summit, Dana Point, CA, January 26, 2024

13. “How to succeed in business without losing your soul: St. Thomas Aquinas and the virtues” Thomistic Institute lecture, Yale University, New Haven, CT, January 22, 2024


14. “Nihilism is Not Enough.” Interview with Peter Thiel. Novitate Conference, 

Washington DC, November 3, 2023


15. “Anatomy of Greatness: The 50 Virtues that Power all Human Achievement.” Duc In Altum Conference, Washington, DC, October 15, 2023


16. “Called to Greatness.” Keynote speech to teachers of the Arlington Diocese, Manassas, Va., August 22, 2023


17. “Virtue: The Human Operating System.” Breakout presentation at the Napa Institute, Napa, CA, July 28, 2023


18. “Virtue in Business.” Presentation to Legatus chapters in Ann Arbor, Boston, Detroit, South Bend, Pittsburgh, Northern New Jersey, and Milwaukee, December 2022 through May 2024 
19. “The Virtue Advantage: What Humans Possess that Technology Cannot.” Catholic/Crypto Conference, Valley Forge, PA, November 18, 2022


20. “Virtue: The Key to Administrative Excellence.” Keynote Address, Diocesan Fiscal Managers Conference, Washington DC, September 26, 2022

21. “Never, Never Give Up.” Graduation Address, The Heights School, Potomac, MD, June 5, 2022

22. “Two Capitalisms.” Road to Freedom Seminar, Young America’s Foundation, September 25, 2021

23. “Woke Capitalism vs. the Treatise on the Virtues of St. Thomas Aquinas.” Breakout presentation at Legatus Summit West, Scottsdale, AZ, September 17, 2021. 

24. “Faithful Catholic business leadership in a time of moral hyper-confusion.” Legatus Vancouver, Canada chapter, February 4, 2021 and Palos Verdes, CA chapter, March 10, 2021 (via Zoom)

25. “Faithful Catholic business leadership in a time of moral hyper-confusion.” Keynote presentation at Legatus Summit East, Palm Beach, FL, January 15, 2021 

26. “Virtuous Business.” Legatus Houma-Thibodeaux, LA chapter, October 20, 2020

27. “The Socialist Delusion and the Catholic Business Solution.” Legatus Baton Rouge, LA chapter, October 22, 2020

28. “Virtuous Administration: A Practical Guide to Building Habits of Excellence in Business.” Legatus Business Institute, October 8, 2021 (via Zoom)

29. “Living as a Faithful Catholic in Business.” Legatus Western Massachusetts chapter, May 21, 2021 and Baltimore chapter, June 10, 2021

30. “Living my Catholic Faith in a Highly Competitive Marketplace.” Legatus Jersey Shore chapter, May 13, 2020 (via Zoom)

31. “Virtue and Human Excellence after the Pandemic.” Legatus Raleigh, NC chapter chartering meeting, April 17, 2020 (via Zoom)

32. “What is Virtuous Business?” National Conference of Faith-Based Employee Resource Groups, The Catholic University of America, Washington, DC, February 14, 2020

33. “Steps toward an Economy that Works for All: How to practice Economy of Communion principles.” A Hearth for the Human Family conference, San Antonio, TX, January 17, 2020
34. “Socialism, Capitalism, and the True Purpose of the Firm.” Principled Entrepreneurship Conference, New York, NY, October 23, 2019

35. “The Socialist Delusion and the Catholic Business Solution.” Napa Institute Annual Summer Conference, Napa, CA, July 26, 2019

36. “Catholic Social Doctrine and Business.” Legatus Toledo “Genesis” chapter meeting, Toledo, OH, March 27, 2019

37. “Virtue and Corruption in Organizations.” Legatus Jupiter chapter meeting, Jupiter, FL, November 15, 2018 and Denver chapter meeting, March 4, 2019. 

38. University of St. Francis “Servus Omnium” Keynote Lecture, Robert Goldstine Performing Arts Center Ballroom, Fort Wayne, IN, February 13, 2018
39. Insight Generation Lab workshop for Google Inc. market research team, January 30-31, 2018. 

40. “Catholic Social Thought: The Role of Business, Advocacy and Community in Reducing Poverty.” The United States Conference of Catholic Bishops Convocation of Catholic Leaders, Orlando, FL, July 2, 2017

41. “Catholic Social Doctrine – Building Solidarity In and Through Business.” Catholic Association of Latino Leaders Annual Conference, Chicago, IL, August 18, 2016. 
42. “Human Ecology: Back to Reality.” Napa Institute Annual Summer Conference, Napa, CA, July 7, 2016.  

43. Keynote Speaker and Honoree, John Carroll Society Awards Dinner, Four Seasons Hotel, Washington DC, April 15, 2016

44. “Business as a Noble Vocation.” Fellowship of Catholic University Students SEEK2015 conference, Nashville TN, January 2, 2015.

45. “Building Solidarity In and Through Business.” Liberty and Solidarity conference, The Catholic University of America, Washington DC, September 25, 2014. 

46. “A Catechism for Business,” speech given to the Detroit Cardinals Club, January 15, 2014. 

47. “Extreme Presentation” workshops on presenting market research results to senior management, given at Pharmaceutical Marketing Research Group, NJ, October 2013; Novartis, NJ, October 2013; Visa Corporation, Toronto, Canada, November 2013; Visa Corporation, Miami, FL, February 2014; Corporate Executive Board, London, UK, February 2014; JPMorganChase, Wilmington, DE, November 2014. 

48. “The Moral Foundations of Economic Recovery,” presented to Legatus chapter meetings in Naples, FL January 10, 2013, Cincinnati, OH March 12, 2013, and Boca Raton, FL November 19. 

49. “The Science of Presentation Impact,” keynote presentation at the Pharmaceutical Market Research Group (PMRG) Annual Conference, National Harbor, MD, March 11, 2013

50. “Extreme Presentation” workshops on presenting market research results to senior management, given to market research departments at the Corporate Executive Board, London, UK, March 2012; Wrigley’s, Madrid, Spain, March 2012; Prezi.com, Budapest, Hungary, April 2012; Microsoft Corporation, August 2012; PayPal, Paris, France, September 2012; Microsoft Corporation, October 2012; Sony Pictures Television, Los Angeles, CA, October 2012; JPMorganChase, Toronto, Canada, December 2012; Paypal, Richmond, UK, and Berlin, Germany, May 2013. 

51. “Driving Impact through Research Communications.” Presentation at the Research 3.0 Workshop, Market Research Executive Board, Rosslyn, Va., April 7, 2010.

52. “Extreme Presentation” workshops on presenting market research results to senior management, given to market research departments at Wrigley’s, Chicago, IL, February 2009; Hallmark, Kansas City, Mo., March 2009; Nielsen, Toronto, Canada, April 2009; Market Research Executive Board, April 2009. 

53. Presentation on “Catholic Teaching and the Free Market Economy” to Centesimus Annus Pro Pontifice annual certificate program in Catholic Social Teaching, Washington, DC, September 10, 2008 (also delivered during 2009, 2010, 2011, 2012, and 2013 programs). 

54. Presentation to the 5th anniversary Board Meeting of the Fondazione Centesimus Annus Pro Pontifice, Washington, DC, September 13, 2008

55. “Advanced Presentation Design.” Workshop given to Microsoft’s marketing organization, Redmond, Washington, March, 2008. 

56. “Extreme Presentation” workshop on presenting market research results to senior management, given to market research department at eBay, San Jose, CA, March, 2008.  

57. “Extreme Presentation” workshop on presenting market research results to senior management, given to market research department at Motorola, Chicago, Illinois, March, 2008.  

58. “Boosting Insight Generation Among Market Research Staff.”  Keynote presentation at the Annual Executive Retreat of the Market Research Executive Board, Washington, DC, September 25, 2007.  

59. “Extreme Presentation of Competitive Intelligence.”  Workshop on presenting competitive intelligence, Annual Conference of the Society for Competitive Intelligence Professionals, New York, New York, April 30, 2007.  

60. “Line Partner Engagement.” Workshop given for the Market Research Executive Board, Washington, DC, April 24, 2007.   

61. “A Catechism for Business.”  Speech at Legatus Philadelphia Chapter meeting, Philadelphia, Pa., February 14, 2006. 

62. “Extreme Presentation” workshop on presenting market research results to senior management, given to market research department at W.W. Grainger, Lincolnshire, Illinois, March 28, 2007.  

63. “Extreme Presentation” workshop given to consulting staff of Infinitive Corporation, Reston, Va., March 14, 2007. 

64. “Advanced Presentation Design.” Workshop given to Microsoft’s marketing organization, Redmond, Washington, February 28, 2007. 

65. “Extreme Presentation of Competitive Intelligence.”  Workshop on presenting competitive intelligence, Society for Competitive Intelligence, Atlanta, Georgia, November, 2006.  

66. “Advanced Presentation Design.” Workshop given to Microsoft’s marketing organization, Redmond, Washington, October, 2006. 

67. “Extreme Presentation.”  Workshop on presenting market research results to senior management, given to market research department at HJ Heinz Company, Pittsburg, Pa., September, 2006.  

68. “Extreme Presentation” workshops given to consulting staff of Infinitive Corporation (owned and run by a CUA alumnus), Reston, Va., and to administrative staff of Chesterfield County government (also run by a CUA alumnus), July and August 2006. 

69. “From Awareness to Conversion: Creating and Capitalizing on Consumer Advocates to Drive Purchase.”  Keynote presentation at the Annual Executive Retreat of the Marketing Leadership Council, Washington, DC, July 11, 2006.  

70. “Boosting Returns on Digital Marketing Investments.” Keynote presentation at the inaugural Executive Retreat of the Advertising and Communications Roundtable, Washington, DC, May 4, 2006. 

71. “Extreme Presentation of Competitive Intelligence.”  Workshop on presenting competitive intelligence, Annual Conference of the Society for Competitive Intelligence Professionals, Orlando, Florida, April 26, 2006.  

72. “Extreme Presentation.”  Workshop on presenting market research results to senior management, given to market research department at Ross Products, Columbus, Ohio, March 29, 2006.  

73. “Advanced Presentation Design.” Workshop given to Microsoft’s market research organization, Redmond, WA., February 28-March 1, 2006. 

74. “Tough Moral Questions for Catholic Executives.”  Speech at Legatus Philadelphia Chapter meeting, Philadelphia, Pa., February 14, 2006. 

75. “On-Demand Insight Generation.” Workshop given to Microsoft’s market research organization, Redmond, WA., January 31-February 1, 2006. 

76. “Driving Insight Adoption: Establishing a Shared Framework for Infusing Insight into Business Decisions.”  Keynote presentation at the Annual Executive Retreat of the Market Research Executive Board, Washington, DC, November, 2005.  

77. “Re-engaging the consumer: Transforming the Communications Mix via the Channel-Agnostic Marketing Function.” Keynote presentation at the Annual Executive Retreat of the Marketing Leadership Council, Chicago, July 2005.  

78. “Ethical Issues facing Catholic Executives.”  Speech at a Sovereign Military Order of Malta (“Knights of Malta”) meeting, Arlington, Va., June 16, 2005.

79. “Real Moral Issues in Business.”  Speech given at 2005 Legatus Conference, Washington, DC, May 23.  

80. “Extreme Presentation.”  Workshops on presenting market research results to senior management, given to market research departments at Chase Card Services, Wilmington, Delaware, May 16; Dell Inc., Austin, Texas, May 25, 2005; Kimberly Clark, Neenah, WI, June 2005; NeighborCare Inc., June, 2005; Xerox Corporation, September 23, 2005; Exxon-Mobil, October 5, 2005; United States Census Bureau, October 11, 2005.  

81. “The Ethical Challenge.”  Speech at the US Federal Government 2005 Interagency Resource Management Conference (IRMCO), Cambridge, Maryland, May 2, 2005.  

82. “Implementing the Solutions Broker Concept.”  Keynote speech at the Microsoft International Research Summit, Paris, France, March 17, 2005.

83. “Advanced Presentation Design.”  Workshop at the Microsoft International Research Summit, Paris, France, March 17, 2005.  

84. “The Market Researcher as Trusted Advisor to Line Management.”  Presentation at the Microsoft International Research Summit, Microsoft Inc., Redmond, WA, November 9, 2004.  

85. “The Solutions Broker: Redesigning the Market Research Function.”  Keynote presentation at the Annual Executive Retreat of the Market Research Executive Board, Washington, DC, New York, Chicago, London and Palo Alto, CA., October, 2004 – March 2005.  

86. “Catalyzing Growth.”  Keynote presentation at British Telecom, London, September 23, 2004.  

87. “Rethinking Reputation Management.”  Keynote presentation at the inaugural meeting of the Communications Executive Council, Washington, DC, September 14, and subsequent meeting in Chicago, October 13, 2004.  

88. “Catalyzing Growth: Generating and Leveraging Superior Customer Insights.”  Keynote presentation at the Annual Executive Retreat Series of the Market Research Executive Board, in Washington, DC, Chicago, New York, London, and Palo Alto, Ca., October 2003 – March 2004.  

89. “Generating and Leveraging Superior Customer Insights.”  Presentation to the inaugural meeting of the Xerox Intelligence Network, Xerox Corporation, Rochester, NY, November 12, 2003.  

90. “From Insight to Action: Best Practices for Boosting Impact of Market Research on the Firm.”  Keynote presentation at the inaugural Executive Retreat series of the Market Research Executive Board, in Washington DC, Chicago, New York, and London, November 2002 – January 2003.

91. “Driving Customer-Focused Decision-Making.”  Presentation to the corporate marketing management and staff of Wachovia Corporation, Charlotte NC, October 2002.  

92. “The Anatomy of a World Class Marketing Organization.” Presentation at the Annual Executive Retreat of the Marketing Leadership Council, Washington DC, September 2002.  

93. “Report from the Front: Driving Brand Growth in Turbulent Times.”  Keynote presentation at the Annual Executive Retreat series of the Marketing Leadership Council in Washington DC, Palo Alto, Ca., Chicago, New York and London, October-November 2001

94. “E-Engineering the Marketing Function.”  Keynote presentation at the inaugural Executive Retreat series of the Marketing Leadership Council in Washington DC, Palo Alto, Ca., Chicago and London, September-November 2000.  

95. “The End(s) of Business.” Presented at the Sane Economy Forum, Plater College, Oxford, UK, July 1999.

96. “The Purpose of Business.”  Presented at the Fostering Human Fulfillment in Business symposium, Toronto, Canada, June 1998

97. “Marketing on the Internet.”  Presented to the Aftel/French Consulate delegation (executives of leading French companies touring the US for the purpose of understanding the implications of the Internet) New York, March 1998.

98. “Digital Marketing” panel member at the Harvard Business School Cyberposium, Boston, Massachusetts, February 1998. 

99. “Key Challenges of the Internet for Marketers” with Paul Sagan (founding President of Pathfinder.com, Time/Warner’s first major Internet site).  Presented at the Corporate Marketing and Communications Forum, Berlin, Germany, February 1998.

academic presentations

1. “A Catechism for Business.” Notre Dame College, October 11, 2016. 

2. “Why Human Ecology?” Presentation at Napa Institute/Catholic University Conference on “Human Ecology: Integrating 25 Years of Catholic Social Doctrine.” The Catholic University of America, March 16, 2016

3. “A Catechism for Business.” Loras College, Iowa, April 13, 2015. 
4. “University research, ethics, and the duty of scientific thoroughness.” XI International Symposium of University Professors “The Idea of a University, Pontifical Lateran University, Rome, Italy, October 3, 2014. 
5. “Policies to support development and self-reliance in the global economy,” paper presented at the Se Vuoi La Pace, Costruisci Institutzioni di Pace (If You Want Peace, Create Institutions of Peace) conference, Pontifical Lateran University, Rome, Italy, November 18, 2012.  
 
6. “How can solidarity and sustainability be integrated into business education”, paper presented at the Free Markets with Solidarity and Sustainability: Facing the Challenge (Third International Colloquium on Christian Humanism in Economics and Business), co-hosted with the Pontifical University of the Holy Cross, The Catholic University of America, October 23, 2012.
7. “What’s Wrong With Business Ethics? Can Catholic Morality Help?” University of Malta, June 4, 2012. 

8. “Consumption and Family Life.” Centesimus Annus Pro Pontifice Conference, Pontifical Gregorian University, Rome, Italy, October 14, 2011. 

9. Commentary on Phillip Blond’s Red Tory.  Georgetown University, March 19, 2010. 

10. “Consumerism, Subsidiarity, and the Market.” 9th Annual Calihan Lecture, Acton Institute, Catholic University of America, Washington DC, October 8, 2009. 

11. “Superdevelopment: A Serious Threat to Global Development.” Centesimus Annus Pro Pontifice Conference, Pontifical Gregorian University, Rome, Italy, June 12, 2009.

12. “Current Tensions in Business Ethics.”  Society of American Archivists, Washington, DC, August 4, 2006.  

13. “The Future of Marketing Ethics: Marketing and the Separation Thesis.”  American Marketing Association Winter Educators Conference, St. Petersburg, Florida, February 18, 2006.  

14. “The Link Between Marketing Measurement and Performance: Evidence from High Technology Firms,” with Don O’Sullivan. Fifth American Marketing Association/Academy of Marketing Joint Biennial Conference, Dublin Institute of Technology, Dublin, Ireland, July 2005.  

15. “Return on Measurement: Relating Marketing Metrics Practices to Strategic Performance,” with Bruce H. Clark, and Tim Ambler.  American Marketing Association Summer Educators Conference, Boston, MA, August 7, 2004; this paper won the Best Paper award for the conference.  
16. “Measuring Marketing Performance,” with Bruce H. Clark and Tim Ambler, 2004 Performance Measurement Association Conference, Boston, MA.

17. “What Will Matter Most to Marketers Three Years from Now?” with Tim Ambler and Bruce H. Clark.  Does Marketing Measure Up? Performance Metrics: Practices and Impacts Marketing Science Institute Conference, London Business School, London, England, June 21, 2004.  

18. “Assurance, Convenience and Prestige: Three Distinct Types of Brand Equity.”  25th Marketing Science Conference, Robert H. Smith School of Business, University of Maryland, June 13, 2003. 

19. “Marketing, Advertising, and Consumerism.”  Conference on Catholic Scholarship, New York Chapter of the Society for Catholic Social Scientists,  Garden City, NY, March 29, 2003.  

20. “A Brand is a Promise: Building Firm Credibility by Integrating Strategic and Ethical Aspects of Brand Management.”  Annual Meeting of the American Society for Competitiveness, Alexandria, Virginia, October 2002.

21. “Organizational Motivation, Opportunity, and Ability to Measure Marketing Performance,” with Bruce H. Clark and Tim Ambler, 2002 Performance Measurement Association Conference, Boston, MA.

22. “Organizational Motivation, Opportunity, and Ability to Measure Marketing Performance,” with Bruce H. Clark and Tim Ambler, 2002 CBIM/ISBM Academic Workshop, Atlanta, GA. 

23. “Marketing as a Practice: The theory and practice of marketing in the light of Alasdair MacIntyre’s After Virtue.” Annual Meeting of the Association for Practical and Professional Ethics, Washington DC, February 2000.  

24. “The Pursuit of Happiness: The Philosophy of Eudaimonism as an answer to the question Why be Ethical in Business?”  Ethical Leadership in Business Symposium, McGill University, Montreal, Canada, May 28, 1999. 

25. “Built to Last: Ethical Aspects of the Purpose of the Firm, from a Catholic Social Teaching Perspective.”  Annual Meeting of the Association for Practical and Professional Ethics, Washington DC, February 1999.

panel and meeting moderation

1. “Timeless Principles for a Challenging Time: Discussion with Doug DeVos and Brian Hooks.” Acton Business Matters, Acton Institute, February 10, 2021

2. “Solidarity and Gift in Business Decision-making,” panel chair, “The Good Society and the Future of Jobs” conference organized by Centesimus Annus Pro Pontifice, Rome, Italy, May 9, 2014. 

3. Exxon-Mobil Fuels Marketing Brand Symposium, moderator. Babson College, Wellesley MA, March 11-13, 2009. 

4. Johnson & Johnson Private Label Summit.  Conceived, organized and chaired this meeting of the leading academics in the area of private label marketing, hosted and funded by Johnson & Johnson.  Princeton, NJ, June 3, 2005.  

5. “The Decline of the Family and What Business Can Do About It.”  Panel moderator at 2004 Legatus Pilgrimage, Washington, DC, May 18.

6. Retailer Roundtable, moderator.  Hosted by the Marketing Leadership Council and Circuit City Stores, Richmond, Virginia, May 13, 2004.  

7. Semi-conductor Marketing and Sales Forum, co-moderator.  Hosted by the Marketing Leadership Council and the Sales Executive Council, San Jose, CA, July 1, 2003.  

8. Moderator, Junior Faculty Development Program conference networking session, American Councils for International Education, January, 2003

9. “The Future of Branding.”  Panel moderator, Intel Corporation International Sales and Marketing Conference, Las Vegas, Nevada, January 22, 2003

media appearances

Print media
· The Washington Post, January 23, 2015: Catholic University gets $3 million, from a Koch foundation and others, to teach principled entrepreneurship
· National Catholic Reporter, January 23, 2015: The Catholic University of America accepts more money from Charles Koch Foundation
· Washington Business Journal, January 22, 2015: Catholic University of America gets $3M in grants for business school
· The Washington Post, September 14, 2014: Meet the new faces of Washington business education
· Zenit News Service, August 17, 2014: A Business Catechism – Guide to Social Teaching of the Church
· First Things, July 2, 2014: Books for Summer Reading: Deepening a Thoughtful Catholic Faith 
· Daily Caller, June 25, 2014: Hobby Lobby: The Cost of Not Offering Health Insurance
· Legatus Magazine, June 2, 2014: A new catechism for business 
· Arlington Catholic Herald, April 16, 2014: A champion of Catholic business ethics 

· National Catholic Register, April 7, 2014: CUA Business School Baptizing the Free Market 

· National Catholic Register, March 31, 2014: A Free Market Gets Its Long-Overdue Catechism 

· The Cardinal Newman Society, March 26, 2014: Catholic Univ. of America Professors Release ‘Catechism for Business’ 

· The Washington Post, March 25, 2014: A liberal case for why corporations are people, too
· National Review Online, March 25, 2014: The Business of Conscience
 

· National Catholic Reporter, March 4, 2014: Review: "A Catechism for Business"

· EWTN News, February 23 , 2014: Catholic University leaders reject criticism of Koch grant
· The Wall Street Journal, February 14, 2014: The High Cost of Avoiding Conflict at Work


· National Catholic Register, January 30, 2014: Why the idea of concrete love is useful to understanding Church teaching about the economy.

· Catholic News Agency, December 19, 2013: Koch grant consistent with Church teaching, CUA tells critics
· National Catholic Register, December 9, 2013: The Economic Message of Pope Francis’ ‘Evangelii Gaudium’
· USA Today, June 5, 2013: New business school aims to build moral corporate leaders
· Acton Institute PowerBlog, May 30, 2013: New business school aims to build moral corporate leaders
· Legatus Magazine, March 1, 2013: Reinventing business education
· The Washington Post, January 21, 2013: Catholic U. starts a business school — without MBAs
· The Lay Catholic, January 19, 2013: Ethics Part of All Catholic University’s New Business School
· The Wall Street Journal, January 7, 2013: B-School Mixes Faith and Finance
· EWTN News, July 8, 2009: Economy Is Not a Moral-Free Zone, Business Ethicist Comments on New Encyclical
· Catholic News Service, July 8, 2009: “Encyclical breaks new ground on social issues, commentators say”
· Zenit News Service, July 7, 2009: interview on Caritas in Veritate 
· Catholic News Service, October 21, 2008: 1986 economic pastoral revisited as world faces financial meltdown
· National Catholic Register, April 27, 2008: The Pope’s ‘Mandatum’ 
Radio
· May 21, 2014: The Good Catholic Life, Braintree MA – Scot Landry

· April 23, 2014: Relevant Radio – On Call with Wendy Wiese


· April 16, 2014: WDEO – Kresta in the Afternoon


· April 14, 2014: WNOP – SonRise Morning Show with Matt Swaim


· April 9, 2014: WDUN – The Bill & Joel Show


· April 9, 2014: Truth in Action Ministries – The Jerry Newcombe Show


· April 7, 2014: Acton Institute – Paul Edwards


· April 3, 2014: WKBN – The Dan Rivers Show


· April 3, 2014: WOCA – The Source with Larry Whitler

· March 26, 2014: KPOJ – The Thom Hartmann Show
· February 4, 2008: Relevant Radio – The Drew Mariani Show 
· May 7, 2008: Relevant Radio – The Drew Mariani Show

Television
· February 11, 2014: CatholicTV Network

· February 17, 2011: EWTN Global Catholic Television Network: World Over - Raymond Arroyo (Minute 43:20)
SERVICE

Board Memberships

Advisory Board member, Hallow.com, August 2021 – present
Board member, Knights of Columbus Charitable Fund (formerly CCF Giving), August 2017 – November 2021
Academy
Member, Scientific Committee, Fondazione Centesimus Annus Pro Pontifice, January 2010 – present 

Member, American Academy of Catholic Scholars and Artists, November 2020 – present 

Chair, Ethics Committee, American Marketing Association, July 2009 – 2012

Member, Ethics Committee, American Marketing Association, July 2008 – June 2009

Ad hoc reviewer, Journal of Marketing Management, American Marketing Association Conference; Human Rights Review. 

Chief judge, Corporate Marketing Excellence Awards, E.I. DuPont Inc., 2001 and 2002.  

School and University

Member, Search Committee for new Vice President of Enrollment (May – August 2022)

Member, Review Committee for Campus Ministry (February – July 2022) 

Dean, Busch School of Business (July 2019 – Present) 

Provost and Senior Vice President, November 2018 – June 2019

Provost, June 2015 – October 20198
Dean, School of Business & Economics, January 2013 – June 2015
Member, University Honors Program Advisory Committee, 2011-2013

Member, 2011 Strategic Plan Steering Committee

New professors teaching excellence panel.  The Catholic University of America, November 30, 2007.  

“Strategies for Effective Teaching.”  Address to General Session of Teaching Assistant Orientation Day, The Catholic University of America, August 22, 2006. 

Member, Senate Library Committee, 2003 – 2008 
Faculty Marshal, 2003 Graduation and Diploma Ceremonies, May 17, 2003

“Keeping Your Faith in the Workplace.”  Address to Pi Gamma Mu Honor Society Induction Ceremony, The Catholic University of America, May 4, 2003

Department
Chair, Department of Business & Economics, September 2009 – 2012

Secretary, Department of Business and Economics Faculty, 2002-2006

Parish

Member, Finance Committee, St. Catherine of Siena Parish, Great Falls, Virginia, January 2011 – 2014.  
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